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Abstract

The main topics of this research are brand equity, customer value,
relationship quality and purchase intentions. Research results indicated that:
(1) Brand equity significantly affected customer value and purchase intentions.
Customer value has partial mediation effect between brand equity and
purchase intentions. (2) Brand equity significantly affected relationship
quality and purchase intentions. Relationship quality has partial mediation
effect between brand equity and purchase intentions. (3) Customer value and
relationship quality significantly affected purchase intentions. Customer value
has partial mediation effect between relationship quality and purchase

intentions. (4) Relationship quality significantly affected purchase intentions.
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